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Resources by Effrosyni Moschoudi for book promotion at no cost

TASK LIST
I divide this in three parts: Before, during, and after the promo.
BEFORE THE PROMO
· One month in advance, start submitting your book to the list of sites you downloaded from effrosyniwrites.com. It’s the surefire way to get accepted by more promoters. 
· Ask a bunch of your author friends to blog about your promo or to tweet about it. It is thoughtful to send them the content ready (for the blog or the tweets). Always offer reciprocation or do something that’s helpful to them.
· If you have given your book to any readers and their review on Amazon is pending, ask them to download your book during a FREE promo. This way, when they post the review, it will show as ‘verified purchase’.

· Create a Goodreads event to inform people of the promo. Goodreads will allow you to send invitations to up to 450 people or so, regardless of how many you pick.
· Prepare memes for your social media posts. I use Canva and create mine with the image size FACEBOOK POST even for the tweets to save time. Canva allows you to upload your book cover and any other image you want to create your memes. Just make sure you have license to use them or that they are copyright-free. Canva has a great selection of images for you to use too. Need help? I can make 4 eye-catching images for you and tweet them to my 75,000 Twitter followers. Details here.
· Prepare short posts/tweets for your promo on social media. Always use a max of 3 hashtags. Use ones that refer to the genre (e.g. #romancereaders #fantasy #YA), price (e.g. #free #freebie #freebooks #99c #99cents), writer’s groups (e.g. #ASMSG #IAN1 #IARTG #BYNR) and other popular ones like #bookworms #booklovers #indiebooks #bookbuzz #romancebooks etc
DURING THE PROMO
· Post about the promo on your blog. Share the link on the social media using a meme to make it more eye-catching. Make this your pinned tweet too.
· Send a newsletter to your subscribers (if you have an email list, that is. If you don’t, consider it a top priority to create one. Write a short story and give it for free (as a reader magnet) if you’re just starting. Having an email list opens the door to newsletter swaps and group promotions with other authors. You can even save time when doing these by using Story Origin, then sit back and watch your sales rise. See my post for the benefits of Story Origin!).

· If you have a blog or website, go to the dashboard, then appearance, then header. Change the image by using a new header that displays your promo. Again, I use Canva (consider creating a header for your Facebook profile too that displays your promoted book(s) for the duration). If you need help with creating memes or headers on Canva, I can make them for you for a small fee. See this post, or send me an email at ladyofthepier@gmail.com.
· Post on your social media once daily about the promotion itself, and also a couple of old, yet popular blog posts. Those who visit your blog will see your header and instantly see your promoted book(s)!
· Submit to the remaining sites on the list you downloaded from effrosyniwrites.com (some accept submissions once the promo is underway and not before).

· If your promo includes a weekend, the best days to post about it on Facebook pages are Friday, Saturday and Sunday. Use the list of FB groups you downloaded from my site.

· Keep track of the blog posts your author friends issue for you. Make sure to comment and share on the social media. Say thank you, including to any visitors or friends of theirs who comment or share.

· Every night during your promo, around 11pm to midnight EST when things tend to peak, you need to check the Amazon rank for your book. Go to your Amazon product page to find it. If you get to number 1 in any category which means your book will gain bestseller status, make sure to do a screen print at once. Use a basic program like Windows Paintbrush to paste it in, then crop it and save it for your records. This has special meaning if your book was in the paid and not in the free store. Note: Either way, a #1 listing gives you bragging rights to mention from then on that you hit #1 in, say, Fantasy & Magic, but you cannot call yourself a best-selling author. Let’s not confuse the two (
AFTER THE PROMO
· If your books are in KDP Select, start promoting your book on Twitter with the hashtags #amazonprime #kindleunlimited. This way you take advantage of your book’s temporary high rank. Now that it has good visibility, tweeting with these hashtags will get you borrows (consider using these hashtags from time to time in your posts for the same reason). Obviously, the more you will have advertised your book during promo and the more downloads you will have had, the more borrows and proper sales you’ll be getting at this point. Hot tip: If you run your promo to finish at the exact end of a month, you’ll get more borrows after. This is because many subscribers choose books to borrow in the very beginning of each calendar month.
· Remove the header from your site/blog, pin something else on Twitter, change back your Facebook and Twitter headers if you had updated them also for the promo.

· Blog about the results of your promo and share your insights. Pay it forward. It’s good to share information and help others. I've just done it for you, and it feels great!

· Give yourself a pat in the back. Promo is hard work. Well done!
I’m giving you this list as a Word file so you can add to it your own tasks, if needed. Good luck!

